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The athletes' challenges included picking up as many tennis balls as possible in BO seconds, seeing 
how far you can walk on your hands and how long you can balance a four-foot stick on your foot. 

As a reward, unique prizes were on offer to those taking part. These prizes included a trip to the 
Vancouver 2010 Olympic Winter Games, a trip to the inaugural Youth Olympic Games in Singapore, 
and signed Olympic memorabilia. 

By the end of Vancouver 2010, The Best of Us Challenge had been visited by nearly half a million 
people - from almost 200 countries around the world - with over four million video views. 

While the average YouTube video receives just 500 views, half of the athlete videos in The Best of Us 
Challenge attracted in excess of 100,000 views, placing them in the top 2% of the most watched 
YouTube videos of all time. 

The challenge also received worldwide PR coverage, placing three times on Advertising Age 
magazine's weekly chart of the most popular viral videos. In October 2009, the challenge was 
also listed as one of YouTube's ten most-viewed channels and as one of its ten most-viewed videos. 




























H 


91 

^ , 

r * 

*i _ 

1 

l ] 


, 

S sa 

i 

‘ 1 








ACKNOWLEDGEMENTS 


"The Vancouver Olympic Winter Games would not have been 
possible without the hard work and dedication that was shown 
by our broadcast partners, the Worldwide Olympic Partners 
and the domestic sponsors, not to mention the incredible 
efforts of the Organising Committee." 

Jacques Rogge, IOC President 


Olympic Broadcast Partners 

Aljazeera Sport 

Canada's Olympic Broadcast Media Consortium 
Companfa Peruana De Radiodifusion S.A. (America TV) 
ESPN Latin America 
European Broadcasting Union (EBU) 

IMC/SportsMax 

National Broadcasting Company (NBC) 

Radio e Televisao Record S/A 


Asia-Pacific Broadcasting Union (ABU) 
China Central Television (CCTV) 

Elta Technology Co, Ltd 
ESPN Star Sports 
i-CABLE 

Japan Consortium 

Nine Network/Foxtel 

South African Broadcasting Corporation 
(SABC) 


Seoul Broadcasting System (SBS) 

SKY Network Television Ltd, (NZ) 

Television Metropolitana S.A. de CV (Canal 22 ) 
Terra Networks 


SKY Italia 

Solar Entertainment Corporation 
Television Nacional de Chile (TVN) 
TV5 Monde 
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Vancouver 2010 Official Suppliers 


3M Canada 

Acklands-Grainger 

Aggreko 

ALDA Pharmaceuticals 

Aquilini Investment Group 

Avaya 

Birks 

Britco Structures 

Canada Post 

COLD-FX 

Concord Pacific Developments 

CTV 

Deloitte 

Dow Canada 

EPCOR 

Garrett Metal Detectors 

General Mills 

Hain Celestial 

Plaworth 

Jackson-Triggs 

Karl's Global Events, Inc 

Millennium 

Molson Coors 

Nike 

Nortel 

Offsetters 

Port Metro Vancouver 

Purolator 

Saputo 

Sleep Country Canada 

SNC-Lavalin 

Sun Microsystems 

Tickets.com 

Transcanada 

Vancouver Airport Authority 

Weston Bakeries 

Workopolis 

Wrigley 


Print Media Suppliers 



Canwest 

The Globe and Mail 

La Presse 
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For more information, visit: www.olympic.org 



